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INTRODUCTION 

 

The MoPYL Project: Mobile Program for Youth Learners 
 

Non-formal education is an extensively used and intensely debated notion in the field of youth. 

It stands for a range of key learning principles, methodologies, and approaches in the youth field, 

emphasizing the learner's intrinsic motivation, voluntary participation, participation in 

democratic life and critical thinking. It is widely acknowledged and recognized that non-formal 

education provides unique learning opportunities to young people on a daily basis. This industry 

supports and coordinates the education of children, youth and grown-ups throughout the non-

formal education field increasing young peoples' general and academic insight and skills and 

enhance the ability and desire to take responsibility for their own life and promote active 

citizenship.  

Thus, the main objective of the MoPYL Project is to develop a new, innovative, qualitative and 

effective mobile program of non-formal education for youth learners to develop their skills of 

leadership, responsibility, self-motivation and sense of belonging as well as key competences.  

Over the past years, the situation under the influence of Covid-19 has created a gap in the 

involvement of young people in social activities. The project team has identified several reasons: 

loss of motivation, apathy, irritability, isolation from peers and society, young people are 

attacked by negative, harassing thoughts. Ever more young people spend their daily lives in 

social networks and in the social world, both studying and working, and spending time with their 

peers. This is a signal that the impact of covid-19 has created a huge gap between relationships, 

communication, collaboration, and participation in social life, thus promoting active citizenship 

among young people (Picarela and Konle-Seidl, 2021). 

The project team sees an opportunity to fill in this gap by stimulating the realization of a 

potential of young people by providing appropriate encouragement and with the MoPYL, which 

would not only restore self-motivation to engage in social activities, but also promote skills of 

leadership, responsibility, self-motivation as well as sense of belonging. The consortium of this 

project consists of organizations covering three sectors: social, education and religion. In this 

respect the project consortium ensures not only a cross-sectoral approach, but also a 

transferability of the project results. The Mobile Program for youth learners is planned for one 

school year similarly to general education of Latvia, Spain and Romania.  
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The main objective of the project is to develop young people's leadership, responsibility and 

self-motivation skills, to take responsibility in order to teach / lead next youth leaders, as well 

as to strengthen a sense of belonging in young people in social communities. The project team 

will ensure this through a one-year mobile training program developing lifelong key 

competences (a) Literacy, b) Language, c) Personal, Social and Learning, d) Cultural Awareness 

and Expression) based on nine Christian core values: love, joy, peace, patience, kindness, 

goodness, faithfulness, gentleness, and self-control. 

Youth, social values and community 
 

Values are ‘deeply rooted, abstract orientation that help to guide, justify, or explain people’s 

opinions, attitudes and actions’ (European Research Infrastructure Consortium – ESS ERIC, 2021, 

pp.6-7). Thus, they help to predict people’s behaviour patterns. Values are influenced by socio-

economic and cultural factors and change within societies and epochs.  

Therefore, knowing the value system of a social group can help to understand its behaviour but 

also, more interestingly, to propose strategies for social change. 

In this sense, the European Social Survey includes a 21-item scale to assess human values; the 

Human Values Scale or Portrait Questionnaire designed by Schwartz (ESS ERIC, 2021).  

Using data from the European Social Survey, Miles analysed how universal value orientation 

helps explain relational behaviour towards religion, social participation, family, honesty, or 

political participation in 25 European countries (Miles, 2015 in ESS ERIC, 2021:12-13). In all these 

countries, social behaviours such as meeting with friends were more consistent with the values 

of participating in political activism and helping others.  

Weckkroth and Keemppaiman (2016 in ESS ERIC, 2021:16-17) found that in Eastern European 

and Northern European countries values have shifted towards post-materialistic values such as 

economic performance, self-expression, with few regional differences. In the Iberian Peninsula, 

however, economic aspects are of great importance in defining the value system. These authors 

also found rural-urban differences in these systems, with urban populations tending more 

towards Openness to Change and rural populations towards Conservation values.  
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The value system is shaped from childhood and has a critical point in adolescence, as a 

transitional stage between childhood and adulthood. Continuing in this vein, Rudnev and 

Vaudam (2018 in ESS ERIC, 2021:22-23) found that individuals rated as more Open to Change 

(self-direction, pleasure and enjoyment) exhibited a higher frequency of risky behaviours, such 

as drinking, while those who exhibited Conservation values (conformity, tradition and security) 

drank alcohol less frequently. 

For all of the above reasons, it is essential to measure and work on values in youth, given that 

on the one hand they are more susceptible to questioning them and on the other hand, once 

they enter adulthood, the flexibility to modify these value systems is reduced. This value system 

is closely related to participation in community life, with primary (family) and secondary (school, 

peer group, reference persons, media) socialisation agents playing an important role. 

The European Youth Eurobarometer (European Commission, 2018) shows that 53% of 

participants (young Europeans aged 15-30) had participated at least once in an organisation in 

the last year. Most of them had taken part in activities of a sports club (29%), a youth or leisure 

club (20%) and cultural organisations (15%). 31% had taken part in volunteering activities, 

among which those aiming to change the reality in the local community (69% of those who had 

volunteered). Almost a third (28%) had obtained an official certificate for this volunteering. 

Participation in transnational activities was lower (14%).  This survey also shows that the 

priorities of young Europeans are skills (53%), environment and climate change (50%) and 

employment (42%). Education and skills are the highest rated priority in all countries.  

By gender, males participate in this type of organisation to a greater extent than females (58% 

vs. 48%). At the age of 15, only 44% have participated in this kind of organisation, which drops 

to 40% in the 16-19 age range. Participation in organisations is much higher among those who 

have volunteered (81% while only 40% of non-volunteers participate in organisations). 15-years-

old participated in sport clubs (19%), youth clubs or leisure organizations (13%), cultural 

organizations (12%), political organizations (4%), organizations to contribute to local community 

(7%) and environmental organizations (8%). Only 12% are involved in volunteering activities at 

the age of 15, rising considerably in the 16-19 age group (25%). 

In the countries of this project, namely Latvia, Spain, and Romania, the percentage of young 

people who do not participate in any kind of organisation is above the European average, being  
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50% in Spain, 58% in Latvia and 68% in Romania, being the EU-28 average 47%. Participation in 

youth or leisure clubs or cultural organisations is below 20% in all three countries. Less than 10% 

are involved in organisations aiming to improve their local communities. Participation in 

volunteering by young people in the three MoPYL project countries is slightly below the 

European average (31%), being 29% in Spain, 27% in Romania and 25% in Latvia. Certification 

(formal recognition) of volunteering in Romania is much higher than in the other two countries 

and the European average of 28% (Romania = 43%; Latvia = 29%; Spain =27%). 

The impact of volunteering on young people is reflected not only in the populations they help 

but also in the young people themselves, improving their academic performance, social, 

cognitive, and vocational skills. It increases conflict resolution skills, leadership, and self-

management (Hernantes et al., 2020). It improves prosocial behaviours, as well as the 

relationship with adults and peers, promoting community identity. All this contributes to 

improving the mental health of the young population, which has deteriorated considerably after 

the COVID-19 pandemic (Sarbu, 2022).  

In a study in Latvia that looked at the dominant values of 11th and 12th grade students, love 

and having good and reliable friends emerged as the main values (Levina, Mārtinsone, 

Mihailova, and Gintere, 2015). This work showed the evolution of the values in the different 

periods analysed. While in 1994 good and reliable friends, love, health, and a happy family life 

appeared, in 2007 there was a shift towards more self-confidence-oriented values and in 2010 

family appeared as a priority, followed by friends, health, education, career and finally freedom. 

In Romania (Sarbu, 2021) values linked to religiosity are related to the family climate. Those 

adolescents who showed a better relationship with their parents also showed higher levels of 

religious values, both in terms of beliefs and participation in religious services. By gender, girls 

scored higher on beliefs but attended fewer services than boys. Young people from lower socio-

economic backgrounds had more religious beliefs but less participation in services than those 

from more affluent families. 

In Spain it was conducted a survey on values within youth aged 15-29, 45.9% of whom position 

themselves as religious believers (INJUVE, 2014). For the participants, the main characteristics 

of good citizens would be, on a scale of 1 to 7, to be tolerant of others who have different 

opinions (6.4), to help people who live worse (6.3), not to evade taxes (6.0), to participate in 

social or political associations would get an average rating of 4.8. 
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However, NGOs are the highest rated institutions (6.1), while the Catholic Church (2.7) and 

political parties (2.3) are the lowest. The most important aspects for them were family (88.8%), 

health (85.5%) and friendship (79.3%), ahead of work (68%), studies (64.8%). Religion is only a 

priority for 6.4%. 

A very extensive study had previously been carried out on Spanish urban youth related to time 

use, values, and risk behaviours (Coma, 2003). In the survey, having good family relationships 

(average 8.76), earning money (8.34), or living without worrying about what people will say 

(8.26) are listed as the final values, i.e. what is considered most important in life (on a scale of 0 

to 10). Leading a decent moral life is scored 6.97, doing things to improve my community 5.71. 

Caring about religious or spiritual matters only 3.16. From the participants, 8.5% declared 

themselves practising Catholics, 47.4% non-practising Catholics, 1.7% believers in other 

religions, 20.2% agnostics and 7.4% atheists. 

In terms of instrumental values, the highest scores were obtained for enjoyment (8.82), 

tolerance and respect for others (8.74), honesty and loyalty (8.49), sense of responsibility (8.22), 

solidarity (8.07), spirit of self-improvement (8.04), and effort at work (8.03). At a medium level, 

good manners (7.88), imagination and creativity (7.55), care for their physical appearance (7.34), 

and courage and ability to take risks (7.18). Scoring below 7 were determination and 

perseverance (6.96), curiosity (6.76), good money management (6.62) and obedience (6.15). 

Below 5 points, interest in social or political issues (4.71) and with the lowest score, religious 

faith (3.49). Based on these values, eight types of young people are defined: the virtuous, the 

asocial, the anti-establishment transgressors, the unmotivated, the offenders, the undefined, 

the positively integrated and the disengaged materialists. 

Objectives 
 

The aim of this study is to reflect on the values of a group of young people between 13 and 15 

years old, within the frame of the MoPYL Project.  To this end, the following objectives have 

been established: 

1) To evaluate youth values in relation with the four constructs of Leadership, 

Responsibility, Self-motivation, and Sense of Belonging. 

2) To measure the prioritisation of the nine core Christian values in different contexts: 

education, leisure, and religion. 
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3) To identify key aspects to be included in the mobile programme as main project result, 

adjusting to youth values and interests and stakeholders’ opinions. 

4) To identify the key factors for adolescents' engagement in values work, volunteering, 

and leadership training. 

METHODOLOGY 

Participants 
 

The sample is composed of 305 adolescents aged 13-15, linked to the three organisations 

participating in the MoPYL project: Krimuldas Evangelist Luteran Congregation in Latvia (n=102); 

Scout Society in Romania (n=101) and the Catholic San Gabriel School in Spain(n=102). The 

gender distribution was fairly even, with girls accounting for 52% and boys for 48% of the 

sample. 

Methods 
 

The mixed methodology was selected as the most appropriate for this study because it allows 

to cover quantitative aspects (in this case about the values of 13–15-year-olds directly through 

questionnaires) and qualitative aspects by considering the opinion of all stakeholders involved 

in the topic to be addressed (Baran & Jones, 2019; Creswell & Plano, 2011). Figure 1 shows the 

study design and its 7 steps. 
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Figure 1. Mixed methods study design. 

 

Firstly, a four-part Values Questionnaire was designed (Appendix A). Two of them (Parts I and 

III) were based on the European Values Survey (Halman, 2001; Comas, 2003), with some minor 

modifications, such as the addition of an item about values of recognition in social networks 

(considered relevant in today's youth life) and eliminating the item about satisfaction with 

sexual life because it was not considered appropriate to the age and environment (Christ 

communities) of the participants. In both parts, a series of values related to the final (Part I) and 

instrumental (Part III) values had to be scored from 0 to 10.  

Part II was devoted to questioning about aspects related to participation in social and 

community life of young people, being designed ad hoc for this study and in line with the 

objectives of the MoPYL project. The participants had to position themselves on 17 items about 

the role of young people in society, volunteering, non-formal training on a 4-point Likert-type 

scale from "Strongly disagree" to "Strongly agree". The questions here aimed to find out about 

the following aspects: the role of young people in society, their attitudes towards non formal 

education, solidarity and volunteering, leadership skills, responsibility, and self-motivation as 

well as the feeling of belonging. 

In the last section (Part IV), the young people were asked to rank the nine Christian core values 

around which the MoPYL project is articulated in order of relevance to them. 

The results of this questionnaire fed into the discussion script of the three heterogeneous and 

balanced focus groups that were carried out in the project’s phase II. The focus group were 

composed of 6 persons each, preferably three men and three women, with different ages and 

profiles (educational background, personal and professional trajectories, etc.) and with a 

common guideline (Appendix B). The profiles to be covered in each of them were: 

 1 teacher of secondary, high school or vocational education. 

 1 social worker. 

 1 non-formal education worker. 

 1 manager or board of leisure time/informal education organization. 

 1 young person, involved in social volunteering actions. 

 1 expert in Christian values. 
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Data Analysis 
 

Quantitative data (Phase I) were analysed by statical procedures. A general descriptive analysis 

of the data was carried out, as well as a specific descriptive analysis using Likert-type or ordinal 

graphs of the variables. To study the association between the different variables collected in the 

questionnaire and the variables sex and country, ordinal regression models were used. All 

analyses were carried out using R software (version 4.2.0) and the clickR (version 0.8.0), likert 

(version 1.3.5) and ordinal (version 2019.12-10) packages. 

Content analysis is "a research technique aimed at formulating, from certain data, reproducible 

and valid inferences that can be applied to their context" (Krippendorf, 1997, in C. Fresno, 

2017:50). In the case in question, given the complexity of being carried out in three very different 

contexts, it was decided to pre-design the dimensions of analysis in order to subsequently 

classify the different units of content identified in the debates within them. The dimensions to 

be analysed were: 

- Important things in youth’s life. 

- Youth role in society. 

- Youth personal values. 

- Christian values and youth positioning. 

- Incorporation into adults’ life. 

- Promoting volunteering within young people. 

- Transfer into project lessons. 

RESULTS 
Results from the Questionnaire 
 

The database consists of 305 observations belonging to different individuals who have been 

given a questionnaire with four different sections on styles of life and values. From this 

questionnaire, a database has been generated with 62 variables, where the participant's country 

and gender have also been included. Most of the variables are ordinal. The aim of this analysis 

is to describe the lifestyle and value patterns of young people in the three countries studied, as 

well as to contrast the existence of differences between young people from different countries 

or from different sexes.  
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Results for final values (the most important things in life) for the total of participants show how 

having good family relationships gets a great deal of support, followed by leading a dignified 

moral life, being successful at work, respecting authority and having many friends and 

acquaintances.  Freedom to lead their lives in their own way, to have a good level of education, 

to earn money and to do things to improve their community are on a second level. Finally, the 

least endorsed options were caring about religious or spiritual issues, being interested in politics, 

or having a lot of followers on social media. 

 

 

Figure 2. Representation of the degree of agreement with each of the statements made in the questions 

in Part I of the questionnaire (final values). Answering to the question: “Regarding the topics listed 

below, rate their relevance on a scale of 1 to 10, with 1 being the least important and 10 being the most 

important to you” 

Table 1 displays the data (mean and standard deviation) per country, with significative 

differences between the three participant countries. While in Latvia and Spain family and work 

are the most important aspects, the third aspect is the moral life for Latvians and earning money 

for Spaniards. However, the Romanian participants gave particularly low scores for all items, not 

even reaching 6 points. Nevertheless, the three most valued items are friends, religion, and the 

freedom to live life in one's own way. 
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Table 1. Final values per country. 

ITEM Latvia Romania Spain 

Succeed at work 7.2 (1.77) 5.26 (2.83) 8.43 (1.57) 

Have good family relationships 8.79 (1.86) 5.63 (2.97) 8.9 (2.03) 

Have many friends and acquaintances 7.12 (2.33) 5.87 (2.91) 7.09 (2.03) 

Live as each one likes without thinking about 

what they will say 

6.98 (2.69) 5.77 (2.76) 7.97 (2.28) 

Do things to improve my neighbourhood, town 

or community 

5.68 (2.3) 5.43 (2.94) 6.02 (2.24) 

Take an interest in political issues 4.08 (2.38) 5.43 (2.65) 4.77 (2.52) 

Taking care about religious or spiritual issues 4.68 (2.94) 5.91 (2.95) 4.15 (2.37) 

Obtain a good level of cultural and professional 

training 

6.25 (2.33) 5.43 (2.75) 7.48 (1.98) 

Earn money 5.63 (3.22) 5.63 (2.6) 8.34 (1.78) 

Respect authority 6.54 (2.39) 5.57 (2.84) 8.11 (2) 

Lead a dignified moral life 7.35 (2.13) 5.19 (2.77) 8.05 (2.06) 

Have many followers and likes on social 

networks 

4.68 (2.83) 5.42 (2.76) 3.38 (2.56) 

 

Related to the instrumental values (measured in the Part III of the questionnaire), which are a 

toolkit for the development of relevant skills such as leadership, responsibility, self-motivation 

and belonging. are represented in Figure 3. High levels of support are generally found for all 

propositions with the exception of leadership (63%), interest in social or political issues (61%) or 

religious faith (51%). Among the most endorsed were feeling motivated (81%), determination 

and perseverance (81%), enjoyment (81%), honesty and loyalty (80%), and the physical 

appearance (80%). 
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Figure 3. Representation of the degree of agreement with each of the statements made in the questions 

in Part III of the questionnaire. Answering to the question “Rate from 1 to 10, from lowest to highest, the 

importance of the following aspects of life for you”. 

Grouped by constructs, Table 2 shows the results for each country in terms of instrumental 

values. In Latvia self-motivation (8.2), followed of responsibility (7.8) and leadership (7.6) 

obtained the highest average punctuation. Belonging was the lowest, with 6.9 points. 

Romanians again scored much lower than the other countries, and all items in a similar level 

between 5.5 and 5.6. Finally in Spain responsibility (8.5) and self-motivation (8.3) obtained the 

highest scores, followed by leadership (7.8) and belonging (7.3).  
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Table 2. Instrumental values grouped in constructs. 

ITEM Latvia Romania Spain 

Leadership    

 Independence, autonomy 7.78 (2.09) 5.12 (2.94) 8.26 (1.67) 

 Tolerance and respect for others 7.91 (1.81) 5.55 (2.78) 9.11 (1.31) 

 Courage, ability to take risks 7.93 (1.83) 5.92 (2.78) 8.11 (1.79) 

 Leadership 7.17 (1.85) 5.45 (2.64) 5.95 (2.46) 

Responsibility    

 Effort at work 7.12 (2.19) 5.19 (2.94) 8.75 (1.58) 

 Sense of responsibility 8.05 (1.75) 5.17 (2.79) 8.71 (1.41) 

 Good manners 7.86 (2.00) 5.77 (2.91) 8.76 (2.07) 

 Determination and 

perseverance 
8.22 (1.59) 6.09 (3.06) 7.87 (2.02) 

Self-motivation    

 Ability to enjoy 8.72 (1.81) 5.5 (2.81) 9.03 (1.44) 

 Spirit of self-improvement 8.72 (1.33) 5.36 (2.88) 8.63 (1.55) 

 Curiosity 7.63 (1.81) 5.55 (2.97) 7.33 (2.04) 

 Imagination, creativity 7.91 (1.74) 5.78 (2.85) 7.79 (2.02) 

 Feeling motivated 8.25 (1.81) 5.84 (2.88) 8.66 (1.84) 

Sense of Belonging    

 Solidarity 6.93 (2.07) 5.56 (2.76) 7.9 (1.72) 

 Honesty, loyalty 8.59 (1.59) 5.45 (2.76) 8.89 (1.48) 

 Obedience 6.69 (2.25) 5.77 (2.97) 8.06 (1.66) 

 Interest in issues of a social or 

political nature 
5.96 (2.31) 5.76 (2.69) 6.21 (2.65) 

 Religious faith 5.79 (2.81) 5.46 (2.88) 4.86 (2.85) 

 Feeling that I am part of a 

community. 
7.65 (2.17) 5.96 (3.08) 8.06 (1.92) 

Material values    

 Take care of your physical 

appearance 
8.95 (7.06) 5.5 (2.85) 7.76 (1.91)  

 Ability to manage money, 

savings 
7.63 (1.95) 5.33 (2.83) 8.34 (1.74)  

 

 
By item, Latvia highlights taking care about physical appearance (8.95), ability to enjoy and self-

improvement (8.72), honesty, loyalty (8.59), motivation (8.25), determination and perseverance  
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(8.22) and sense of responsibility (8.05). Romanian value more determination and perseverance 

(6.09), feeing part of a community (5.96), courage and taking risks (5.92), motivation (5.84). For 

Spanish, high scores are given to tolerance and respect (9.11), ability to enjoy (9.03), honesty, 

loyalty (8.89), good manners (8.76) and effort at work (8.75). 

Part II evaluated the role of youth in society, answering in a Likert scale about different proposals 

(Figure 4).   

 

Figure 4. Representation of the degree of agreement with each of the statements made in the questions 

in Part II of the questionnaire in a Likert Scale of 4 points from strongly disagree (1) to strongly agree (4). 
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The different items are based also on the key concepts of the project, as shown in Table 3, this 

time based on what youth think about others and how do they think about other’s opinions 

about youth.  

 

Table 3. The role of youth in society per country [(1 min.-4max); * inverse item]. 

ITEM Latvia Romania Spain 

Leadership    

Young people add value to their community 3.03 (0.54) 2.6 (1.18) 3.08 (0.71) 

Young people are concerned about their future 2.33 (0.67) 2.37 (1.09) 3.52 (0.58) 

Young people can be role models for younger 

generations 
3.04 (0.7) 2.56 (1.09) 2.77 (0.81) 

Responsibility    

In general, society holds young people little or not at 

all responsible* 
2.66 (2.09) 2.35 (1.1) 2.83 (0.83) 

In general, society considers young people little or not 

at all respectful* 
2.69 (0.72) 2.44 (1.09) 2.7 (0.71) 

In general, society thinks that young people are 

violent* 
2.27 (0.8) 2.46 (1.1) 2.36 (0.82) 

Young people care about others 2.89 (0.67) 2.39 (1.12) 3.13 (0.61) 

Self-motivation    

Young people are committed 3.07 (0.6) 2.48 (1.12) 2.85 (0.58) 

Being a volunteer implies giving yourself to others, 

but also receiving valuable learning 
3.05 (0.57) 2.54 (1.19) 3.26 (0.56) 

It would be interesting if a greater number of young 

people were involved in volunteer activities 
3.07 (0.65) 2.39 (1.09) 3.2 (0.6) 

Sense of Belonging    

In general, society considers young people to be 

selfish* 
2.46 (0.79) 2.65 (1.14) 2.43 (0.82) 

In general, society considers that young people 

participate little in solidarity activities and / or 

volunteering* 

2.46 (0.68) 2.59 (1.07) 2.84 (0.74) 

We young people want a better society 3.24 (0.69) 2.46 (1.04) 3.41 (0.62) 

Volunteering contributes to a better society 
 

2.99 (0.64) 2.52 (1.15) 3.13 (0.61) 
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Transversal topics    

Young people behave in accordance with Christian 

values 
2.1 (0.7) 2.67 (1.09) 1.99 (0.75)  

Only through formal (official) education are key skills 

and knowledge acquired for the future* 
2.34 (0.75) 2.5 (1.15) 1.92 (0.87)  

 

It is possible to acquire relevant knowledge and 

experiences for the future by participating in cultural, 

sports, religious activities, etc. 

3.03 (0.65) 2.46 (1.11) 3.36 (0.56)  

 

Finally, Part IV of the questionnaire asked about the nine Christian core values, requiring 

ordering them in order of priority. Figure 5 shows the distribution of ranking per each of the 

values.  

       

Figure 5. Estimation of the assigned ranking distribution for each of the 9 values studied (from 1- first in 

order to 9-the last one). 
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Figure 6 reflects the average 

position for each value and country, where the values 

closest to the centre are the most relevant and those furthest away are those that have been 

relegated to minor positions. It could be seen that Latvian participants are nearer to the Core 

Values centre, while Romanians are quite near in Joy, Love and Peace, but farer in Kindness, 

Patience and Godness. Spanish participants is more similar to Romanian, with a slightly larger 

offset in Love, Joy and Peace. 

 

Figure 6. Profile of Christian core values per country. 

To conclude this section, the heatmap shows the differences by country and gender for all 

variables, showing three distinct patterns (Figure 7). This makes it essential to take these results 

into account not only when designing the mobile programme sessions (general results) but also 

when adapting it to each of the implementation contexts (results per country). Patters are more 

significative by country than by sex. 
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Figure 7. Heatmap showing intensity of each variable (from 10 to -10). See Appendix D for a transcript of the text.



 
 

 

Results from the focus group 
 

Table 4 summarize the three focus group discussions, allowing to incorporate the views of 18 

stakeholders from three different countries into the survey assessment and to identify 

opportunities, from their knowledge and experience, to integrate learning into the MoPYL 

curriculum lessons. The table is structured in dimensions (in colour), identified content units and 

quotes from the translation to illustrate what has been discussed.  

 

Table 4. Content analysis of the three-focus group. 

Important things in youth’s life 
 

Surprising answers from youth 
In the different groups, the results about the final 
values of the young respondents were a surprise, 
as it was believed that they would tend towards 
less traditional values.  

‘I was surprised positively that the young 
people would like to live as they want without 
thinking what others are saying’ (RO01) 

‘I was very surprised that the young 
people value relationships in family, honesty and 
self-improvement very high’ (LV01) 

‘I want to emphasize that the importance 
of relationships in their families was a pleasant 
surprise for me’ (LV06) 

‘… Also is awkward that social media is 
ranked 10th as the youth that I work with spend a 
lot of time online (RO02) 

The values system 
The answers show young people, despite their 
youth, with a strong value system. However, two 
critical opinions reflect: 1) that perhaps these 
values are present in the groups analysed but not 
at a general level; and 2) that social desirability 
bias should not be ruled out, since the young 
respondents know what is expected of them in 
terms of the issues. 
 
Moreover, the dynamism of this value system also 
stands out in a changing society, which makes. 
Values system (important things in life) depends 
also on adolescents’ background and human 
beings are influenced on this since a very early 
age. 
 
The overall view of participants is positive about 
the value placed on core values. 

‘As a social worker, I am very pleased that 
the results of the survey show that our youth 
value system is on solid ground’ (LV02) 

‘… But when I go outside in an open 
society, I lose this feeling somehow, and I cannot 
see all those positive values mentioned in the 
report. In this manner I see more irresponsibility 
than responsibility’ (LV03) 

‘14-15 years old youth are smart and in 
this specific case they know what we are looking 
for when they are answering our questions. There 
is a very fine line between answers, and we should 
interpret this accordingly’ (RO04) 

‘…even if I agree with the conclusions of 
the report in general, these are very dynamic and 
change a lot from a generation to another’ (RO03) 

‘Regarding Christian values, as other 
things in life these can very a lot over time and 
fluctuate. In this case and at this age Joy is quite 
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normal to be in the top. We need to make sure 
over time all of them are well balanced’ (RO03) 

‘There a lot of differences in youth 
depending on their background and what school 
they go to, what family they are coming from’ 
(RO06) 

‘Another significant fact is that they want 
a better world’ (LV04) 

 
The relevance of family 
The family and in particular the family seem to 
continue to be the reference figures for the young 
people in the study, despite this being a stage in 
which a certain distance is traditionally assumed.  
 

‘Valuing family number 1 is a good thing 
as humans are social animals. Unfortunately, 
community is left way behind’ (RO02) 

The post-pandemic situation 

Some of the reflections had to do with the very 
difficult times the young people faced with 
COVID-19, especially affected to social relations. 

It is highlighted that youth in the last decades take 
more and more on them, which is good in general, 
but this has a big impact on their psychological 
health. 

 

‘The most important thing I noticed is 
that the young people have not lost their ability to 
enjoy and feel joy, even though the past couple of 
years have led to loneliness’ (LV04) 

‘It is a priority; it is one more stage that 
must be passed through to achieve maturity’ 
(SP02). 

Youth role in society 
 

Responsibility vs. irresponsibility 
There is a discussion about the high scores given 
to the value of responsibility and the value of 
living as one chooses regardless of what others 
say. 

‘Young people see themselves 
responsible for what’s happening in the society, 
and they have a strong motivation to create a 
better community’ (RO01) 

‘…They make to consider themselves 
irresponsible by stating that everyone can do 
whatever he or she wants’ (LV01) 

‘As they have pointed out their core 
values are family, success in school, which we can 
more broadly translate or explain as education 
and a free personality who acts in accordance 
with himself or herself, no matter what others 
say. And if they don't do it yet, at least they're 
aiming for it. That`s good news’ (LV02) 

Being role models and guidance 
Two of the three focus groups stress the 
importance of being guided through the process 
of adolescence to be role models for others. 
 

‘If they are guided, they are a role models 
for the next generations, but if they develop only 
among themselves – without any guidance of 
some adult, they as a generation seem to be lost’ 
(LV03) 

Adults’ opinion about the role of youth 
In general, the young people in the study have a 
much more positive view of youth, its social value 
and are more positive about the future than what 
they believe adults expect of them. This low 

‘Young people value their role in the 
society, it is important for them more than what 
adults think of them’ (LV04) 



                                                                              

 

 
2 

assessment means that in many cases they are not 
taken into account when making decisions that 
affect them, although this is equally true in all 
three participating countries. 
 
Youth want seat at the table, and they want their 
voice to be heard. As survey showed, youth feel 
their contribute to society, but society does not 
value their role. 
 
It is hypothesised that young people who 
participate in volunteering or community 
improvement activities may have a better view of 
how adults view them. 

‘Young people focused on community 
support: helping, supporting, volunteering, being 
impactful in the long run, what is a very positive 
thing’ (RO04) 

‘...of course, young people contribute, 
and they contribute a lot, but often they are not 
given a voice or a vote’ (SP05) 

‘But it is sad that almost half of the young 
people surveyed underestimate themselves in the 
eyes of adults. It is possible that these are the 
young people who do not regularly take part in 
social activities at school or in their local 
community and do not voluntary work. In turn, 
those who do so contribute to society and value 
themselves accordingly’ (LV02) 

 

The future 
In the digital societies we live, information that 
youth is exposed is sometimes too much 
(including fake news).  
The media and social networks can portray young 
people as egotistical and violent, which, in a self-
fulfilling prophecy, can lead to selfish and violent 
behaviour. 
As adults of the future, they seem to be 
increasingly aware of these situations and their 
effects. 
 

‘Young people perceive that society and 
community sees them as selfish and violent and 
that might lead exactly to this. Also, at this stage 
young people are in a transition phase and start to 
think about their future’ (RO02) 

‘Youth has the most important role in the 
society, as they are the new adults in a few years 
and will influence the faith of everyone. The good 
thing is that they started to be aware and with a 
good guidance, things can improve’ (RO03) 

Youth personal values 
 

Success at School 
While the participants are aware of the 
importance of doing well at school, they perceive 
as negative the fact that results are prioritised 
over learning, or the most recognised definition of 
school success, which is that of grades, without 
considering that school is a physical, mental, and 
social place where many skills and competences 
of all kinds are acquired. 
 
More should be done on what they consider to be 
successful in school. The first three values 
emphasised by young people can probably not be 
acquired solely through the contents of formal 
education. 
 

‘Was grieved that the young people are 
rather concentrated on a success at school than 
concentrating on obtaining new knowledge, 
because success and knowledge are not the same’ 
(LV01) 

Hedonistic values 
In the Latvian group one of the participants 
considers that the score she achieved (as well as 
other values such as ambition and motivation) 
should be higher on the list of priorities. However, 
as can be seen in the results broken down by 

‘A small minus seems to be a fact that 
physical appearance is only after the top values, 
which should be among the top values to my 
mind. And also, motivation and ambitions could 
have been evaluated high to my opinion’ (LV04) 
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country, this value is actually rated higher in Latvia 
than in the other countries. 
 
At a stage between childhood and adulthood, 
enjoyment is one of the most important personal 
values. This also fits with advanced societies 
where pleasure, enjoyment, and public displays of 
real or fictitious happiness seem to be on the rise. 
Therefore, the low rating of social acceptance in 
networks is surprising, although it could be a 
biased response. 
 
It is said that perhaps values have not changed so 
much since then, but that it is us adults who do 
not remember what our interests were when we 
were teenagers. 
 

‘Life values are in general influenced by 
other peers like family and friends but is the ability 
to enjoy what is striking’ (RO01) 

‘Young people put a lot of energy in 
having a good time, their physical appearances is 
one of the most important thing in life especially 
that other friends and colleagues can bully them 
very easily’ (RO06) 

‘The list of values has not changed that 
much over time, sometimes the problem is that 
we don't remember what our priorities were 
when we were that age, or we want to advise 
young people from our current values’ (SP02) 

Christian values and youth positioning 
 

The Core Values prioritisation 
Sorting the nine Christian core values may have 
been the most difficult task for the participants. In 
the discussion, the choices the young people 
made were evaluated in a positive way. 
 
The individualism and hedonism of preferring 
values such as joy to the detriment of community 
values is once again in the debate. 
 
 

‘Very commendable is that they consider 
joy, love and faithfulness as highly important’ 
(LV01) 

‘Joy emphasises that, from the different 
perspectives that the participants in the focus 
groups bring to the table, this is also very 
positive’ (LV03). 

‘Joy is marked the 1st as gentleness is on 
the 9th and this reflects a tendency in focusing 
on own pleasure rather than community 
wellbeing’ (RO01) 

‘There is a general shift in society as 
people are focusing more on their own happiness 
then others, and the new generation is taking 
this habit’ (RO02) 

Values and life skills 
In the group discussion the Christian values are 
related to the life skills to be developed in the 
project: leadership, responsibility, motivation 
and belonging.  
 
The Spanish group stressed the need for these 
values to be worked on in a guided way, for 
adolescents to feel accompanied, but also for 
them to be the protagonists, for their opinion to 
be considered. 

‘It was a great pleasure for me to read 
that even though they may be not aware that, 
for example, joy is a Christian value, the main 
important values of the young peoples’ lives are 
based on these 9 Christian values’ (LV06) 

‘Use some of the values to teach and 
emphasise others. All of them are important and 
you can’t have ones without the other’ (RO04) 

‘… they could be successful if they are 
guided, accompanied, but being the protagonist 
themselves’ (SP04) 

Incorporation into adults’ life 
 

Responsibility 
Overall, the value system shown seems sound 
and can contribute to today's young people 
becoming responsible adults tomorrow.  

‘In any case, the direction, and values of 
the life of our new generation have taken the right 
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However, as obstacles to this process, parental 
over-protection, the culture of immediacy, and 
the desire of many young people to reach 
adulthood without the necessary transformation 
process 
 

course and it gives hope that civic activity and 
volunteering are in the good hands’ (LV02) 

‘With the help of the MoPYL program 
perhaps it could be possible to also help parents 
to see young adults in their children’ (LV06) 

‘Young people are focusing in living the 
moment and there is a huge gap between this 
mindset and adult responsible life’ (RO01) 

‘Unfortunately, young people at this age 
would like to jump some steps in life and avoid 
some learnings in order to become directly 
successful adults’ (RO02) 

Timing 
Adolescence is generally considered to be the 
ideal time to develop these values in a consistent 
way, so all values need to be encouraged in 
young people. 

‘14-15 years old is a very good age to 
influence youth in adopting values for the long 
time’ (RO03) 

Young people are aware of their choices 
and take responsibility of what they want in life. 
So, starting at this age they incorporate values 
that will carry with them for the rest of their life 
(RO04) 

Life Skills for Adulthood 
One of the ways to learn, practice and improve 
certain skills for adult life is through 
volunteering. 
 

‘The authorities should start some 
programs of introducing more information on 
volunteering advantages in schools in order for 
the youth to be encouraged to practice it’ (RO03) 

Promoting volunteering within young people 
 

Contributing to community 
Volunteering, non-formal learning activities and 
other activities in which young people can 
participate outside the formal environment can 
add value to their communities. 
 
Between the benefits highlighting the ability to 
communicate (especially after these two isolation 
years), respect for others, self-improvement, and 
self-motivation. 
 

‘A highly commendable is a fact that the 
young people create a positive value for the 
volunteering, non-formal education, and their 
activities, and give a value added for their 
communities’ (LV04) 

‘What the young people obtain through 
volunteering: 

1. Learn purpose / meaning of things / 
circumstances. It will positively impact how they 
act in the community, which in turn will create a 
better future of others. 

2. Opportunity to be independent, 
gaining trust from others, responsibility for work / 
own actions. 

3. Authority as an example of being a 
volunteer. If you want teenagers to volunteer, an 
authority should be the first to show an example. 
Although teenagers are not always the best 
listeners, they watch and imitate activities of 
adults in their lives. This would also be a good way 
to eradicate the fear of failure. 
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4. Positive feedback. Young people 
appreciate that their work / actions are 
acknowledged and thanked. Organizers need to 
share how young people have made a tangible 
difference to someone else. Recognizing 
adolescents' efforts can encourage them to return 
and volunteer’ (LV05) 

‘…those actions where they have to give 
of themselves and learn from others an 
experience that will give them a learning 
experience that is not acquired through academic 
content’ (SP01) 

Disagreement 
A participant does not agree necessarily with 
volunteering for young people 
 

 

Recognition 
A lively debate took place on whether 
volunteering activities should be officially 
recognised in some way or whether the reward 
should be the experience itself. 
 

‘Adults should promote more 
volunteering for young people as a way of 
developing valuable life skills. On the other hand, 
young people should be recognised for they work 
in the field’ (RO02) 

‘The personal reward is the experience’ 
(SP04) 

Youth interest in volunteering and non-formal 
education 
The low number of young people participating in 
community, voluntary and non-formal education 
activities is highlighted, supported by surveys at 
national and European level. However, some 
participants are optimistic and see a growing 
interest in this type of activities. Non-formal 
education and volunteering is not widely 
recognised in society. Also, immediate 
satisfaction clashes with the long-term 
satisfaction of other types of activities. 
 
On the other hand, being a minority group is also 
seen as a differentiating element that can 
contribute to a better integration in society, and 
in general a better adaptation to adult life. 
 
Volunteering favours employability as a series of 
skills are acquired that make a difference in the 
profiles of candidates. 
 
The situation between countries is different; in 
fact, while in Romania young people have multiple 
options for collaboration, in Spain this type of 
activities is very unknown, not linked to the 
educational system, which makes most young 
people unaware of their opportunities and 
benefits. 
 

‘Maybe is a trend but more and more 
young people are interested in the society around 
them, and they start in getting involved in 
volunteering and other civic actions from a small 
age’ (RO04) 

‘Society "rewards" and values activities 
other than volunteering’ (SP01) 

‘Young people focused on community 
support: helping, supporting, volunteering, being 
impactful in the long run, what is a very positive 
thing’ (RO04) 

‘(Volunteering)… at school it's something 
that doesn't appear, that we are told, that you 
don't know'… (SP05) 
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DECALOGUE- Conclusions & Transfer into project lessons 
 

1 Previous literature: The results obtained in this study point in the same direction as 
previous literature, suggesting that the Learning for Life, Learning for You 
Questionnaire could become a useful tool for assessing values, life skills and religious 
values in similar populations. 

It is clear that values (both final and instrumental), skills and pro-social behaviour are 
closely related. 

 

2 Sex and country differences to adapt the lessons: There are considerable differences 
by country, but not so much by gender, with boys and girls responding similarly within 
each of the country groups.  

There are statistically significant gender differences for some of the questions, for 
example, women give lower scores than men to the questions "Have good family 
relationships", "Respect authority" and "Religious faith" and higher scores to the 
questions "Being a volunteer implies giving yourself to others, but also receiving 
valuable learning" and "Independence, autonomy". In terms of values, women gave 
significantly higher priority than men to the value "Love" and lower priority to the value 
"Patience". 

 

3 Value system to be reinforced: Despite having shown a strong value system, and 
young people are motivated, determined, and responsible they lack some basic values 
like curiosity and leadership so in the end they will be easily controllable. In this sense, 
specific attention must be paid to the right mix of values and how they are 
expressed/taught, as it can become unhealthy. 

It is important to be realistic and focus in developing balanced human beings and don’t 
try to have superhumans. 

 

4 A collaborative design: Considering results of the questionnaires and feedback of focus 
group’s specialists, the division of equal number of all 13 project values could be 
reconsidered and more lessons could be devoted to the values emphasized by the 
young people and highlighted by the focus group’s specialists. 

Also considering youth needs and opinions is relevant to engage them. Consider the 
feedback from the young people even after the lessons are developed in order to adapt 
them best to their needs. Some youth can become even actors of dissemination and 
promote the values and project lessons to their peers. 

 

5 Highlighted values: A special attention should be paid to such qualities as joy, love, 
faithfulness as categories important for the young people and to responsibility as a 
quality to be developed.  

Joy was highlighted out of all project values, so it should be considered when preparing 
the lessons and the activities. This does not mean to let other values aside, but to use 
the most motivating ones for young people as a hook. 

Love should be used to promote other values that are highly important in a functional 
human being like patience and kindness. 

 

6 Deconstructing values: All 4 directly and indirectly mentioned project values shall have 
a special attention in the development of the lesson plans. In this sense, the 
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operationalisation to measure them also serves to break them down and to be able to 
work not as a more abstract concept but with more manageable skills when 
incorporating them into lessons. 

We can transfer the values in increments to youth in order not to overwhelm them and 
scare them. For this purpose, it is has been useful to break them down into concrete, 
measurable and comparable sub-values. 

 

7 Volunteering and the development of Christian values: The project team sees a 
possibility to transfer a portion of volunteering in the lesson plans by allowing the elder 
ones to lead some classes or part of some class. Given the potential that volunteering 
has for the development of Christian values, it would also be a plus to raise awareness 
in the voluntary activities, e.g. by means of reflection tasks. 

Volunteering could be used in transferring the project lessons to the target group. 

8 Parents’ relevance for youth: Involving the families in some activities of the 
programme would be relevant for the youth. Within the MoPYL program it would be 
valuable to include some tasks or steps that emphasize and foster relationships in their 
families in a meaning that through these tasks parents could recognize an individuality 
in their teenagers. 
 

9 The effects of COVID-19 in youth skills: For young people, the pandemic has brought 
their relationships to a halt, which is necessary at this stage to prepare them for 
adulthood. However, it has also allowed them to advance digitally and to acquire other 
skills that will be very useful to them. 

Quarantine has shifted the focus from "looking" outwards to allowing oneself to look 
inwards. Also, and coinciding with the project, a revalorization of family and time in 
family. 

Many of these new behaviours and trends are here to stay, and we will have to know 
how to apply them to volunteering, to catechesis, and to all areas. For example, during 
the pandemic an increase of solidarity and voluntarism was evidenced. 

10 Limitations:  
 The sample analysed not only comes from three different countries with their 

corresponding socio-cultural characteristics, but also from three specific 
"ecosystems" that can only be compared to a certain extent, which makes it 
necessary to be cautious when interpreting these results. 

 The participants are between 13 and 15 years of age; below 15 years of age, 
the reliability of the measures is questionable due to the lack of maturity to 
respond in terms of values, which are isolated, changing constructs, and which 
are also questioned and positioned during adolescence. 

 It is very hard for anyone to sort in order of relevance all these values. As all 
are very good and positive then the differences among them are quite 
marginal. Would be good to test what is important for them without giving 
them options, although open-ended questionnaires are more costly, they 
would in this case provide more valuable but less standardised information 
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APPENDIX 
Appendix A- Questionnaire on opinions, attitudes y values. 
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Appendix B- Focus Group Guidelines 
 

FOCUS GROUP PROJECT INTERVIEW SCRIPT 

“Learning for Life, learning for YOU: questionnaire of opinions, attitudes 

and values in youth” 

 

All participants are welcomed, signed informed consents are collected, any 

doubts are solved, and permission is requested to start recording. 

Audio recording starts. 

Good morning/afternoon, 

We met on (date and time) in the room (add) of the (place) (City, Country), to carry 

out the focus group on the survey on opinions, attitudes and values of young 

people, as part of the European project Mobile Program for Youth Learners- 

MoPYL (Erasmus + Ref: KA220- YOU-928B0D9F), which aims to develop a 

new, innovative, adaptable and effective non-formal education program for 

young students to develop their leadership skills, responsibility, self-

motivation and sense of belonging as well as key competences – a) Literacy, b) 

Language, c) Personal, Social and Learning, d) Cultural Awareness and 

Expression. 

In this sense, all the attendees received the preliminary report of the results of 

said survey in time to analysed it, is that right? (answers). 

 

From your experience and entering the subject, the survey highlights the 

following points that I would like us to discuss. 

 

The interviewer summarizes the main points and conclusions of the survey and 

from there they open the debate point by point (the seven pre-designed 

dimensions). Special emphasis is placed on the analysis of the causes of the results, 

as well as on the possible strategies to be developed.  

 

Previous research highlights that “experts point out that young people educated 

during the pandemic could have a handicap when it comes to competing in the 

labour market with other workers who have been trained in person in previous 

stages or later” as well as that “Another specific difficulty that educated 

generations may face during COVID-19 has to do with the socializing effect of 

schools. Thus, social psychologists point to the importance of direct contact 
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between students for the 

development of social skills and education in 

community values”. 

  

After two years since the beginning of the COVID-19 pandemic, what have 

been or will be the main difficulties of young people in terms of their 

incorporation into adult life (studies, work, personal relationships, etc.) and 

the participation of young people in society? 

 

 

This same study reveals in terms of leisure habits, young people reported 

participating, in order, in the following activities: listening to music or radio, 

watching TV or series on platforms, going to bars or clubs, playing sports, 

reading go to museums or theatres, drink in parks and/or isolated areas and, 

finally, collaborate with NGOs (less than 20% and to a greater extent among 

women over 20 years of age). 

 

What kind of strategies could be considered to promote volunteering among 

young people? 

 

To conclude, and given that the purpose of the project is the design of a non-

formal education curriculum to favour the formation of young people in 

accordance with the nine Christian values of reference, of all that has been 

commented so far, what can we integrate into this resume? 

 

All the proposals are collected as conclusions, point by point. 

 

 

Many thanks to all for your participation. We will keep you informed of the 

progress of the project. And in this way, if nobody has anything else to add, we 

end the session at (time). 
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Appendix C- Focus Groups Template. 
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Appendix D – Text transcript of Figure 7 
 

 

Sense of responsibility

We young people want a better society

Young people are committed

Young people can be role models for younger generations

Young people add value to their community

Volunteering contributes to a better society

It would be interesting if a greater number of young people were involved in volunteer activities

Being a volunteer implies giving yourself to others, but also receiving valuable learning

Young people are concerned about their future

It is possible to acquire relevant knowledge and experiences for the future by participating in cultural, sports, religious activities, etc.

In general, society considers that young people participate little in solidarity activities and / or volunteering

In general, society holds young people little or not at all responsible

In general, society considers young people to be selfish

In general, society considers young people little or not at all respectful

In general, society thinks that young people are violent

Only through formal (official) education are key skills and knowledge acquired for the future

Young people behave in accordance with Christian values

X4.Faithfulness

X4.Joy

X4.Love

X4.Self.control

X4.Patience

X4.Peace

X4.Kindness

X4.Goodness

Take an interest in political issues

Have many followers and likes on social networks

Taking care about religious or spiritual issues

Religious faith

X4.Gentleness

Interest in issues of a social or political nature

Leadership

Do things to improve my neighbourhood, town or community

Have many friends and acquaintances

Obtain a good level of cultural and professional training

Earn money

Live as each one likes without thinking about what they will say

Have good family relationships

Take care of your physical appearance

Respect authority

Lead a dignified moral life

Solidarity

Effort at work

Determination and perseverance

Curiosity

Imagination, creativity

Good manners

Obedience

Feeling that I am part of a community

Take care of your physical appearance.1

Honesty, loyalty

Feeling motivated

Ability to enjoy

Independence, autonomy

Succedd at work

Tolerance and respect for others

Courage, ability to take risks

Ability to manage money, savings

Young people care about others


